
Friday, December 1, 2017

SHANGHAI NOW
Friday, November 4, 2022

You are welcome to send your comments and opinions to annchenjie@shanghaidaily.com

Check out our website

www.shine.cn
Powered by

Follow us 
Search for “Shanghai Daily” @

One of the booths in the Shanghai pavilion of the 5th China International Import Export at the National 
Exhibition and Convention Center (Shanghai) in suburban Qingpu District. The six-day expo kicks off 
tommorrow. — Dong Jun

CIIE gets ready to shine light 
on local consumer brands
Huang Yixuan

Shanghai will showcase 
the history and innovation 
of local consumer brands at 
the 5th China international 
import Expo, which will kick 
off tommorrow.

The expo, as a national 
platform for international 
procurement, investment pro-
motion, cultural exchanges 
and open cooperation, will set 
up a special area to showcase 
the comprehensive image of 
provinces and cities in China, 
which was first established at 
the third CiiE.

The Shanghai pavilion 
will be located at the cen-
tral square of the national 
Exhibition and Convention 
Center in suburban Qingpu 
District, gathering 56 local 
well-known brands, includ-
ing time-honored brands, 
designer labels, and fashion-
able new trademarks.

The pavilion will present 
133 new products of the year, 
as well as 14 new products 
that will make their debut at 
the expo.

Three major sections have 
been set up in the pavilion, 
showing the iconic prod-
ucts of Laozihao brands and 
new consumer brands, as 
well as an experience zone, 

respectively.
The area for Laozihao brings 

together 19 local well-estab-
lished brands, which will put 
on display 38 new products 
with crossover innovation as 
well as four products to be 
unveiled for the first time.

The fashionable brand 
area gathers 14 popular new 
brands in the city which will 
debut six products, while 
in the experience zone visi-
tors can find 23 local food 
brands with four new product 
releases.

The construction of the 
whole pav i l ion adopts 
renewable and recycled ex-
hibition shelves, adhering 
to the concept of green con-
sumption and sustainable 
development.

also of note, the Shanghai 
pavilion this year will con-
tinue to combine online and 
offline exhibition.

Relying on the “cloud exhi-
bition platform,” the Shanghai 
pavilion has built a digital 
“cloud pavilion”, through 
which visitors can find de-
tailed information about 
brands and exhibits, as well 
as take part in activities such 
as brand promotion, online 
communication and transac-
tion, and even live events.

Far left: Some 
of the exhibits 
are seen in the 
fashionable brand 
area.

Left: Staff take 
photos of the 
exhibits.   
— Dong Jun


